Mid Devon Retail Study 2012

Appendix H:

Town Centre Plan and Land Use Data - Bampton
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Town Centre Uses

Bampton
Use Classes September 09 January 10 April 10 July 10 October 10
Vacant 3 (12%) 3 (13%) 3 (13%) 2 (8%) 3 (12.5%)
Al Food 5 (20%) 5 (21%) 5 (21%) 5 (21%) 5 (21%)
A1 Non Food 11 (44%) 11 (46%) 10 (42%) 11 (46%) 11 (46%)
A2 2 (8%) 1 (4%) 2 (8%) 2 (8%) 2 (8.5%)
A3 1 (4%) 1 (4%) 1 (4%) 1 (4.5%) 1 (4%)
A4 2 (8%) 2 (8%) 2 (8%) 2 (8%) 1 (4%)
A5 1 (4%) 1 (4%) 1 (4%) 1 (4.5%) 1 (4%)
Total 25 (100%) 24 (100%) 24 (100%) 24 (100%) 24 (100%)
Use Classes January 11 April 11 July 11 October 11 January 12
Vacant 2 (8%) 2 (8%) 2 (8%) 2 (8%) 3 (12%)
Al Food 5 (20%) 5 (20%) 5 (20%) 5 (20%) 5 (20%)
A1 Non Food 12 (48%) 12 (48%) 12 (48%) 12 (48%) 12 (48%)
A2 2 (8%) 2 (8%) 2 (8%) 2 (8%) 1 (4%)
A3 1 (4%) 1 (4%) 1 (4%) 1 (4%) 1 (4%)
A4 2 (8%) 2 (8%) 2 (8%) 2 (8%) 2 (8%)
A5 1 (4%) 1 (4%) 1 (4%) 1 (4%) 1 (4%)
Total 25 (100%) 25 (100%) 25 (100%) 25 (100%) 25(100%)




Definitions

A1 — The Retail sale of goods to the public, this has been broken down into two types,
the sale of food and the sale of non food.

A2 — Financial and Professional Services.

A3 - Restaurants & Cafes.

A4 - Drinking Establishments.

AS - Hot Food Take-away.

Key Changes Sept. 09 — Jan. 10
¢ The total number of units has reduced by one due to the loss of a vacant unit to
residential.

® One unit previously A2 has now become vacant.
¢ The two previously vacant units remain vacant.

Overall the number of vacant units has not changed but the overall units have
reduced by one.

Key Changes Jan. 10 — Apr. 10
There have been no changes in the last Quarter except one unit previously A1NF
is now A2.

Key Changes Apr. 10 — Jul. 10
The only change is the number of vacant units has reduced by one and this unit is
now AINF.

Key Changes Jul. 10 — Oct. 10
The number of vacant units has increased by one as one unit previously A4 is now
vacant.

Key Changes Oct. 10 — Jan. 11
e The total number of units overall has increased by one. This is due to a
previously closed hotel reopening as an A4 (Public House).
¢ The number of vacant units has decreased by one and this is now an AINF
unit.

Key Changes Jan. 11 — Apr. 11
There have been no changes in the last Quarter.

Key Changes Apr. 11 — Jul. 11
There have been no changes in the last Quarter.

Key Changes Jul. 11 — Oct. 11
There have been no changes in the last Quarter.









